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WHAT YOU NEED TO
KNOW BEFORE
PURSUING RADIO FOR
YOUR MUSIC CAREER

Radio is dying

You’ll need a large
budget

There is limited space
for indie artists' music

You need a really good
radio promoter 

There are stations
friendly to
independent music

OVERVIEW

This guide is designed to help you
decide if radio is the right way to
market your music. Whether your

goal is to get more listeners for
your music or to get placed on the

charts or qualify for awards,
knowing the true nature of radio
promotion will help you decide if
it’s right for you and your music.

 
Before you decide to pursue radio

for your music, there are some
things you should know. I’ll list

them here and we’ll discuss them
in more detail later.
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RADIO IS DYING

Everyone is competing for listeners and
radio is no exception. 

Commercial terrestrial stations owned by
large media companies are competing
heavily for listeners to stay alive in the
music world we all live in today. Years
ago, they were the only source for fresh,
new music. We depended on the DJs to
tell us what was hot and what was not.
Now we have Spotify, Apple Music,
YouTube and YouTube Music,, etc. We
don't depend on radio to tell us what good
music is anymore. Many of us let the
algorithms introduce us to good new
music. So if you haven't done the work it
takes to build up an audience and solid
fan base and can direct them towards the
station, they have little incentive to play
your music.

For instance, say you pay a promoter to
shop your new single to the stations in
their network. Let’s also say that Kierra
Sheard also released her new single the
same day. When the program director has
to choose between playing Kierra
Sheard’s new single or yours, which one
do you think they’ll pick? Why? One is
going to keep their audience engaged
because it’s familiar and the other will just
raise questions like “Will this keep my
audience's attention?”

Everyone is
competing for
listeners and
radio is no
exception.
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YOU’LL NEED A
LARGE BUDGET

Good radio promotion
starts at about $1,500
per month

You'll need about $18,000 to upwards of
$72,000 to hire a radio promoter and run
promotions that will help you get onto the
top commercial radio stations in the
country. To really get the most listeners,
you’ll need heavy rotation (4 - 6 plays a
day 7 days/week). However even with a
top promoter, getting into heavy rotation
on those stations is not guaranteed.
Typically, music from independent artists
will be placed into a light rotation and
played during times when most people
are not listening to the radio such as very
late at night or only during a special show
on the weekends. Song placement will
depend on if the station thinks you sound
like the commercial music they already
play. You must be marketable and fit their
format.

Getting into heavy rotation on one of these
stations may get you a place on the
Billboard charts. However, staying on the
charts for more than a couple of weeks
will take lots of work and probably more
investment..

Getting into heavy
rotation is not
guaranteed. 
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THERE IS LIMITED
SPACE FOR INDIE
ARTISTS' MUSIC

In light of all the competition mentioned on
page #3, these commercial terrestrial
stations run lots of commercials, hire
famous personalities to banter back and
forth, run contests, cover the news and
weather and still have to play enough good
music to keep listeners engaged. With all
of this going on, there is not much room for
music from an up-and-coming artist with
no real fan base and no proven success
with getting a large audience to listen to
them. 

What's in it for them? Even gospel radio is a
business. If it's not going to help their
bottom line, they're not interested.

What's in it for
them? Even gospel
radio is a business.



ECHE Music LLC

Page 6

YOU NEED A REALLY
GOOD RADIO
PROMOTER 

All radio promoters are not equal. I’m
sure you’ve heard horror stories about
how a promoter charged a lot of money
and then was never heard from again. 

This doesn’t have to be your story. To
avoid this kind of nightmare, talk to
other artists who have done well with
radio promotion to refer you to the
person they used. Ask them about the
process and requirements. All radio
promoters may not promote all types of
music. So, ask about your style of music.

Talk to the promoter first before making
a commitment to work with them. And
remember that saying “If it sounds too
good to be true, it probably is.” No one
can guarantee you that a station will
play your music. All they can do is
promote it. The stations themselves
make the final decision about what they
will or will not play.

Promoters also have the right to refuse
to work with you. They are using the
relationships that they’ve cultivated
over years. By going through them, you
are circumventing the process of
cultivating these relationships yourself.
So if the promoter thinks that you or
your music will make them look bad,
they will say no.

No one can
guarantee that a
station will play
your music.
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BRAND
POSITIONING AND
TARGET MARKETS  

THERE ARE STATIONS
FRIENDLY TO
INDEPENDENT MUSIC

Seek out the noncommercial, local,
college and Internet stations for your
music. Send your music to
radioairplay.com, iplugger.com,
gospelairplay.com or directly to your
Internet radio friends who are more
friendly to independent artists' music.

They will welcome your new music as
long as the production quality is good
and it fits their format. 

Listen to the station to make sure it plays
music that sounds like yours. If it does,
visit their website to find out how to
submit your music. Don’t just email them
an mp3. Some stations want a CD in the
mail and some want a link to listen to the
song first before you go any further.

They will
welcome your
new music as
long as the
production
quality is good
and it fits their
format.

http://gospelairplay.com/
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BRAND
POSITIONING AND
TARGET MARKETS  

THERE ARE STATIONS
FRIENDLY TO
INDEPENDENT MUSIC,
(CONT.)

If there are no instructions for submitting
your music, they may not be accepting
new music. Reach out to them via email
or private message on their social media
platform to find out if they’re accepting
new music. If they are, ask how to submit
and then follow their instructions. If you
are willing to play by their rules, they are
willing to help you get more exposure by
offering you interviews, spins and
connections to their radio friends and
other industry people who can help you.

Build relationships with Internet radio
show hosts, program directors and music
directors. A good relationship will get
you a long way into the larger market by
piggy-backing on already established
relationships in the industry. 

When networking, don't be a jerk and
don't be selfish. Be willing to help them
get what they want. We as people are
more willing to give to those who have
given something to us first.

If you are willing
to play by their
rules, they are
willing to help
you get more
exposure.
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NEXT STEPS

What should you do
now?

I would bet the reason you want to get on
radio is because you want a lot of people to
hear your music. You want the world to hear
your music and be encouraged and uplifted
by it. But you don’t know how to go about it. 

Maybe you’re overwhelmed by all the
advice you’re getting and none of it makes
much sense, or you’re frustrated because
you’re doing “all the things” but none of it is
working.

I would like to remind you that God gave you
a gift and your music deserves to be heard.
You got into this to spread the gospel. People
need to hear what you have to say.

I understand what it’s like to be working hard
and feel like I’m not gaining any traction. I
understand what it’s like to not have a large
audience for my services. But I’ve learned
how to create an audience and community
around my message. And you can too.

When you have a large and engaged
fan base ready to follow you and
show up for you, you make a bigger
impact on the press, radio, awards
shows, venues, etc. You can’t be
ignored because the social proof is
real. 

I have a process to help you grow
your fan base and make that kind of
impact. Schedule a call with me at
https://echemusic.com/mma. On
the call we’ll talk about your specific
struggles and goals and I’ll help you
put together a strategy for what to
do next.

Ready to get started? Book your call
at https://echemusic.com/mma.

https://echemusic.com/mma
https://echemusic.com/mma
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IF YOU STILL WANT
TO SUBMIT YOUR
MUSIC TO RADIO…

Follow the steps on pages 7
and 8 to submit to Internet
radio stations you know of and
already have access to. 

YOUR NETWORK

Click
https://echemusic.com/shop/radio-
servicing/ or choose Radio Servicing
from the shop on the ECHE Music
website to purchase radio servicing to
up to 3000 noncommercial, small,
medium and Internet stations
interested in fresh music by
independent artists.

RADIO SERVICING THROUGH
ECHE

Send an email to
info@echemusic.com to get
contact information for a top
radio promoter who will work
hard to promote your music to
the top commercial radio
stations in the country. Keep in
mind that you will be skipping
the hard work of generating a
fan base that you can promote
the stations to (remember
they want listeners.) Also
make sure you have the kind
of budget I spoke about on
page 4. My promoter friends
will not accept sob stories or
excuses. They are running
businesses.

RADIO PROMOTION

https://echemusic.com/shop/radio-servicing/

